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Online Marketing Guide & Master Checklist

The power of mindfulness and marketing combined to �ing m�e presence to our w�ld!

https://www.mindfulcopyagency.com/
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You want to share the power of mindfulness and provide
guidance to those who need it. After all, you’ve probably
invested a lot of time and money into learning how to teach
mindfulness. You want to use this insight to have the greatest
impact possible. And having a clear marketing strategy is an
essential part of this.

As a teacher of mindfulness, you are amazing at providing guidance, sharing your wisdom, holding

space, and helping people become more present. To help you touch the lives of as many people

as possible – and earn more than enough to meet your own �nancial needs in the process – you

need a clear business and marketing plan.

Expand Your Reach & Grow Your Impact

If you are teaching mindfulness in the hopes of 
 value, you must 

AND ensure that you can articulate
your value in a way that resonates with their current needs
and wants.

providing
and receiving understand the people you

are trying to help 

Not sure where to start when it comes to

getting your message out there and

marketing your services online?

This  provides you with the
essential online marketing elements you should have in
place...so that you never feel stuck with your message

not reaching your ideal clients!

MASTER CHECKLIST
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That’s where the power of , , and  comes in. Use this guide to ensure you are
marketing yourself in a way that will help your ideal clients see how working with you will transform their life!

words branding online marketing

                                                          And if you get stuck? Well, you know who to turn to!

We both know that mindfulness is a powerful tool that can transform lives. But perhaps the people you’re hoping to
reach have never even heard of this word. Your potential clients will not give you their attention, time, or register for
your programs with their hard-earned money unless they  understand it will enhance their lives. Think about
it – would you spend your own resources on something if you didn’t think it would somehow improve your life?

clearly how 

Please remember that you don’t have to implement all of these elements at once. Use this guide to help you get more
clear and organized. Try integrating one or two things at a time on a consistent basis. Celebrate what you’ve already
tackled and get excited about how clarifying your online marketing strategy will help you expand your reach!

So let's get to it so you can start sharing mindfulness with even more

wonderful souls! 

Always rooting for you,

Simona Ondrejkova

Marketing Strategist and Copywriter for Mindfulness Teachers

www.mindfulcopyagency.com

https://www.mindfulcopyagency.com/
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1) Examine Your Marketing & Money Mindsets

Marketing is nothing more than matching your talents and skillsets to those who need them so you can make their lives
easier and ease their burden.

Marketing  be mindful and love-based. It’s simply a tool...just like a knife…or even money! Both can be used in
bene�cial ways if they are being used by a loving, kind, and good-hearted person – which you already know you are!

CAN

You know that what you o�er helps
people but you don’t want to feel like
you’re “selling it.” Whether you are
teaching mindfulness in person or
online, you must be able to reach the
people who need your services! 

The mindful approach to marketing is looking at it from the standpoint of solving your ideal client’s problems. How
can you get your message out there in a way that helps them understand that you can provide them with the tools that
will relieve their pain and su�ering?

Ask yourself:

 What are my beliefs about business and marketing in general?
 How do my services improve the lives of others?
 What do I need to do in order to deliver these services to as many people as possible?

Elevate Your Marketing Mindset

You are providing one of the most valuable services in the world – helping improve the mental well-

being of others! Don’t underestimate the power of that!

If you cringe when you think about
marketing, you may need to �rst examine
limiting beliefs and mindsets you may be
unconsciously holding onto – in a non-
judgemental manner of course.
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"At the deepest level, there is no giver, no

gift, and no recipient...only the universe

rearranging itself."

— Jon Kabat-Zinn

Elevate Your Money Mindset

The less you have to worry about meeting your own needs, the easier it can be to focus on helping others. Once you have
the �nancial resources �owing in to where you feel comfortable, you can dedicate even more time to sharing mindfulness
– including with those who may not be able to a�ord your services. 

Mindfulness can help you notice your limiting money
mindsets. Examine your beliefs in a curious, non-judgemental
manner. 

Click here to discover 
 in one of my recent

articles.

15 Ways to Expand Your Money
Mindset so You Can Help More People

It’s about sharing what you love, connecting

with the right people, and building nurturing relationships and communities!

Think of marketing as an ongoing practice (like mindfulness!) that allows you to keep sharing with your

ideal clients something that will make their lives better. 

The truth is, there are more than enough people who are more than willing and able to pay for the valuable services and
teachings you provide. Of course if you choose to teach mindfulness on a donation basis, that is wonderful too! But if
you're in the camp where this work is your main source of income, remember that you are more than deserving of being
compensated for your time and wisdom! This can then help you help even more people!

Shed a light on those that hold you back and choose to
respond from a mindset of abundance when you think of
money. Learn to allow the natural �ow of abundance into your
life without aversion or attachment.

https://www.mindfulcopyagency.com/post/money-mindset-for-mindfulness-teachers
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2) De�ne Your Ideal Client

While we all want to help as many people as we can, the truth is that no individual person or business can help  
Having an "ideal client" or a target audience in mind  limit whom you can or should o�er your mindfulness
programs to! Think of this exercise more as an so that you can focus your marketing
e�orts towards a set of people you can easily focus on helping. Then other like-minded souls will be drawn to your
services naturally because you're marketing from your authentic self based on where you feel most passion.

everyone!
does not

 essential tool for marketing 

Perhaps it’s middle-aged professional women who have already heard of mindfulness but who are “too busy” to learn
more about what it can do for them. Perhaps it’s young moms who have tried all sorts of di�erent ways to relieve stress
but nothing seems to move them forward. Perhaps it’s leaders and managers in a certain industry who want to bring the
concept of mindfulness into their business to improve teamwork or compassion.

We all have di�erent needs at di�erent times in our lives. We all resonate with di�erent teachings and energies based on
our current circumstances. Think back to the �rst time you learned about mindfulness. If you would’ve come across
these concepts �ve years earlier, would you have integrated them into your life at that time? If these concepts came from
a di�erent teacher than the one who brought them to you, would you have approached them with the same eagerness?

If you're trying to market your services to everyone, you are unlikely to reach those who could use

help most. Everyone could bene�t from more mindfulness in their lives. But who is your

teaching style most likely going to resonate with based on where they are in their life?

YOUR 

There is a group of people whom your energy resonates with most. These are the people who are

still working on overcoming what you’ve already �gured out how to overcome. And these are the

people you can help most!
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Whatever your ideal client looks like, you resonate with them. You’ve probably been in their shoes. This enables you to
connect with them on a much deeper level than anyone else could. Your online marketing e�orts should be directed
speci�cally at them – including the words you use on your website, in your blogs, newsletters, and social media posts.

Create Your Ideal Client Pro�le

Picture your ideal client. They are excited to work with you. They understand the value of what you have to o�er. And
you are the perfect person to help them resolve some of the pain points they have been struggling with lately – because
you’ve been there too!

The psychology behind marketing shows that we purchase services from people we like. And we like people who are
similar to us. When we don't know much about a person, anything that we may have in common improves our odds of
liking them. See my blog post about how to  leverage the power of psychology to grow your impact mindfully here.

Download my free  to help you create your Ideal Client Pro�le.Ideal Client Questionnaire here

So when you are trying to reach out to "strangers" on the internet, how are you going to get those strangers to like you
even though they've never met you or heard of you? By relating to them on a level that helps them see the commonalities
between you and them.

Are any of these groups in need of less stress, more peace and calm, or better health? Of course you'll say yes - because we
could all bene�t from mindfulness!! That's the wonderful thing about having that tool at your disposal - you can use it to
help anyone. So it's up to you to de�ne WHO that anyone is that you will most be able to help because you

resonate with them, kind soul!

 Think about the people you associate with most...
 Think about the causes that are dearest to your heart...
 Think about your past jobs and career experiences...







https://app.designrr.io/
https://cf6e4fb4-73bb-4b56-a6f0-f371465d556f.usrfiles.com/ugd/cf6e4f_bdb05e8825ec49c4bd2b9c8122c65fc5.pdf
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3) Clarify Your Core Message

How would you describe what you do to someone you’ve never met before – in one sentence? Are

you able to clearly articulate what you do, for whom, and why?

Create Your Vision statement

While the mission statement focuses on today, your vision statement focuses on the of
what you are doing. It takes into account the larger impact you want to have on the world. Think about why you
decided to teach mindfulness in the �rst place.

 overarching long-term goal 

You don’t have to publish your mission or vision statement on your website. It’s more of an exercise to help  get
clear on your core message so you can then use that throughout your marketing outreach e�orts.

YOU

Having a clear message that you can easily explain helps you identify your overall marketing tone. This one-sentence
summary can also be used as the tagline throughout your website and in social media pro�les. De�ning your ideal client
is a key component of this since that determines the “who” you are serving part. 

Create your Mission statement

Put your mission statement together by asking

yourself the following questions.

1. Who are you serving (ideal client)?

2. What are you helping them do – what is

the transformation you want to help them achieve?

 speci�cally 

3. How are you doing that?

As an example, here’s my current mission statement for Mindful Copy Agency:
"Mindful Copy Agency helps mindfulness teachers impact more people by providing them with actionable marketing
strategies to grow their reach and customized content that converts their website visitors into students and clients."

Again, as an example, here’s my current vision for Mindful Copy Agency: 
"To help spread the teachings of mindfulness to the broader public so that more people live from a space of non-
judgemental and loving awareness and compassion as we co-create a kinder world together."
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                                   “In a gentle way, you can shake the world.”

— Mahatma Gandhi

4) Outline Your Outreach Strategy

Have an ongoing plan for increasing your

online visibility



Put together a strategy for sharing your knowledge and engaging with your ideal clients on a consistent basis. Schedule a
time in your week just to create and share content and to send messages/emails to those you want to work with! Consider
the following methods to reach them:

 Paid Advertising
 Social Media
 Word of mouth and referrals, networking
 Direct outreach – cold emails, cold calls
 Organic website tra�c (by ensuring your website o�ers valuable content and is optimized for search engines)
 Sharing valuable free content such as blogs, videos, or e-books

Once you know who you most resonate with and want to focus on helping, it’s time to �gure out

how you’re going to reach them.

Know where your ideal clients hang out online

Create a  list of at least 10 kinds of individuals you’d like to work with. Where do they hang out
online? 

Dream Client/Student
Start listening and paying attention to their questions and needs.

 What kind of accounts do they follow on social media?
 Are there any Facebook groups or online forums they’re
likely to congregate in to try to �nd the answers to their
questions?
 How can you  mindfulness (through your words) as
the tool that will help them solve their questions?

position
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5) Have a Clear and Enticing Website

Once your ideal clients know that you exist, they will want
to learn more about what you have to o�er. The best place
for them to do that? Your website of course!

Think of them visiting your website as if they are entering a
new store they just noticed on the street. They are curious
to learn more. But it’s up to the inside of your store – or
your website in this case – to showcase your services in

the best light so that they understand how exactly

you can help them make their lives easier!

Optimize your website content 

Without clear and captivating copy, your ideal client may just glaze over your website - no matter how beautiful it is -
and move onto the next thing on their to-do list. They are "too busy" after all...so it's up to the 
to capture their attention!

power of your words

Is it clear from the wording throughout your site:

 What services you o�er and how these will help them relieve the struggles they're going through right now?
 Why it’s best for them to work with you versus getting this information on a free website or through an app that
teaches meditation?
 What action they should take next? ( Contact you now to schedule a consultation, sign up for
your newsletter in exchange for a freebie?)

Call to Action: 

Download my  with 20 questions to help you optimize the copy of your website so that
your ideal client clicks that “Sign up for course” or "Book a session" button today!

E�ective Website Checklist here

Your website is the most important tool you have to get your ideal clients to understand what you

do, how, and how they can get started working with you.

https://cf6e4fb4-73bb-4b56-a6f0-f371465d556f.usrfiles.com/ugd/cf6e4f_0be5ab8f4f474afe910008cd0b208ae6.pdf
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  : outline of what you do, for who, and howHome

   clearly showing how your ideal client will bene�t and how they can get startedServices/O�erings:

   outline your expertise and connect on a personal levelAbout:

  : if available – to help build “social proof” Testimonials/Reviews

   make it easy for them to connect with you and get started!!Contact:

 Plus some additional value-added resources such as a  with helpful content or links to other
websites/books/videos that you think will bene�t your ideal client

Blog

Have someone that �ts the description of your ideal client review your website so they can give you
feedback that you can use to make changes as needed.
Action Tip: 

Your website should include at least the following pages:

Easy to navigate web pages 



Page13

6) Email Marketing to Cultivate Relationships

You want to position yourself in your clients’ minds as the go-to expert for mindfulness – or more

speci�cally the problem that mindfulness is helping them solve. A consistent email strategy is a

great way to do this while building a sense of trust.

So if you don’t have one already, put together some of your favorite tips and ideas into a PDF that you can share for free.
You could even record a meditation or share a link to an existing meditation you have online.

You’ve probably heard about the importance of
starting and growing your email list. Why is this so
important? Because not everyone is going to sign up
for your services the �rst time they land on your
website - as much as we would all love this!

You need a way to stay in touch with and cultivate a
relationship with your ideal clients so that they are
open to working with you in the future! Plus, if

you have new o�erings or courses, you want

to be able to let them know about these! 

Have an enticing Lead Magnet to get their email 

No matter how many followers you have on social media, you don’t own them – if Facebook shuts down tomorrow,
they’re gone. So how do you get people to sign up for your email newsletters?

Asking your website visitors to just “sign up” or “stay up to date” is not going to do it. When was the last time you
wanted to add even more emails to your inbox? You need to give them an incentive – something free and valuable - that
they will get in exchange for giving you access to their inbox.

You’ve probably seen these many times: free PDFs or ebooks with advice, free webinars, coupons, etc. 
They are also called orlead magnets  opt ins. Learn more about lead magnets and how to create them here.

https://www.mindfulcopyagency.com/post/what-s-a-lead-magnet-and-how-can-you-use-it-to-grow-your-email-list
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“The source of love is deep in us and we can help others realize a lot of

happiness. One word, one action, one thought can reduce another person’s

su�ering and bring that person joy.”

— Thich Nhat Hanh

Once your ideal client signs up for your email list, you should have an automatic Welcome email that gets sent out to
them. This should thank them for subscribing, provide the freebie, and give a quick summary of who you are and what
you can o�er them.

You should also have an email sequence of three to �ve additional emails they will receive over the course of the next few
days/weeks. These should provide some sort of value – whether in the form of inspirational or educational content. This
is where blogs are wonderful. You can take an excerpt from your blog, paste it into your email and add a link to the whole
blog post!

 Create a Welcome Email Campaign

When you’re about to launch a new course or add a new o�ering to your list of services, it’s time to create an email
sequence that will get your subscribers curious enough to check out your website – or that landing page – to learn more
and sign up!
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7) Blogs That People Love To Share

 Want to maximize tra�c to your website?
 Want to increase your number of email subscribers?
 Want to have a larger social media following?

Be sure to keep these in mind so that every single blog post helps increase tra�c to your site and builds credibility:

   – provide your readers with the answers to something they’re seeking an answer to or a
fresh perspective on a topic they are familiar with; use trustworthy resources
High quality content

   – longer articles rank better in search engines; the average word count for top-ranking content is
around 1,200 words but generally anything between 1000 – 2600 words works well
Optimal length

  – the more often the better, but many marketers recommend posting a new blog at least 4x per
month (once a week)
Consistency 

Make sure to include  at the end of each one to remind them of what you ultimately want them to do –
sign up for your classes and other services!

a call to action

Then you need to be putting out valuable content that your ideal clients will
enjoy so that they can’t wait to see what you’ll come up with next! This is
how you establish yourself as an authority. You want to become the go-to
expert for your particular area of expertise within mindfulness.

When it comes to ranking your page, search engines judge your website based
on authority and relevance. Blogs can help you establish both.

1. – how widely is your website content shared by others?Authority 

2.  – how well does the content of your site match what

people are searching for?

Relevance

Increase Your Reach With Optimized Blog Posts

Have a plan in place to create blog posts that your ideal clients will enjoy by setting aside some time in your
weekly/monthly schedule to work on this.

Still not sure if the time investment is worth it? Here are  for mindfulness teachers in
2022 and beyond.

7 reasons having a blog is a must

https://www.mindfulcopyagency.com/post/7-reasons-every-mindfulness-teacher-should-have-a-blog-in-2020
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1) Examine Your Marketing & Money Mindsets 

 Elevate Your Marketing Mindset 

  Elevate Your Money Mindset

2) De�ne Your Ideal Client 

  Create Your Ideal Client Pro�le

3) Clarify Your Core Message 

  Create your Mission statement

 Create your Vision statement 

4) Outline Your Outreach Strategy

 Know where your ideal clients hang out online 

 Have an ongoing plan for increasing your online visibility 

5) Have an Enticing and Clear Website

 Optimize your website content 

 Easy to navigate web pages 

6) Email Marketing to Cultivate Relationships 

 Have an enticing Lead Magnet to get their email 

 Create a Welcome Email Campaign 

7) Blogs That People Love To Share

 Increase your reach with optimized blog posts

Your Marketing Checklist
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Need help in creating any of the above for your business?

Excited to see your reach and impact skyrocket?

Learn the 5 steps to growing a mindfulness business online without the stress and overwhelm with my FREE mini-
course on How to Build a Sustainable Mindfulness Business. You'll get:

 3 short videos guiding you through growing your reach with the 5 key steps of the online marketing process 
  Free checklist of  to ensure that your content leads
to more sign-ups and bookings for your services

 7 Questions to Keep in Mind When Creating Content Online

  so you know how to connect with your audience on a deeper levelThe Ideal Client Questionnaire 

Ready to understand how to leverage online marketing to grow your mindfulness business sustainably?

Get FREE access to your 
Building a Sustainable Mindfulness Business mini-course 

If you want to save time and get some of these marketing items done for you 
 check out my latest  packages at 

so you can focus on doing more of what
you love, done-for-you www.mindfulcopyagency.com.

Simona is the copywriter and marketing guru behind 
 She's a tree huger, a world traveler, and a lover

of words. She's passionate about helping mindfulness teachers
grow their business so we can build a kinder world
together. With her MBA and years of working as a �nancial
planner to help people achieve their �nancial goals, she now
brings heart-centered individuals like you all the marketing
tools you need to grow your impact in the world.

Mindful

Copy Agency.

https://www.mindfulcopyagency.com/build-your-mindfulness-business
https://app.designrr.io/
https://www.mindfulcopyagency.com/
https://www.mindfulcopyagency.com/

